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32 NEWS 24-hour news updates adelaidenow.com.au

SUN SEEKERS: Images from Eugene Tan’s photo book, A Day at Bondi, which focuses on life at the famous beach.

The Adelaide City Council invites  
your feedback on the draft  
Adelaide Park Lands Landscape 
Master Plan. Your perspective will  
be invaluable in providing direction  
for the future management of the  
Park Lands landscape. 

Your submissions must be made by 
5.00pm on Wednesday, 15 December 
2010. View the summary document  
or a full copy of the proposed Park  
Lands Landscape Master Plan at  
www.adelaidecitycouncil.com/
consultation or at the Adelaide City 
Council Customer Centre. 

For enquiries, please call 8203 7203.

Your submissions must include your  
name and residential address. 

Complete the online submission at  
adelaidecitycouncil.com/consultation. 
Submissions can be entered via  
email or post.

EMAIL:  
consultation@adelaidecitycouncil.com
POST:  
Community Consultation 
Park Lands Landscape Master Plan 
GPO Box 2252, Adelaide, SA  5001

adelaidecitycouncil.com Adelaide City Council Customer Centre, 25 Pirie Street, Adelaide (8:30am – 5:30pm Monday to Friday)

Shape the Park Lands 
with your voice.
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P H O T O G R A P H E R
Eugene Tan has im-
mersed himself in Aus-
tralia’s most famous
beach for the past 11
years – capturing the
beating heart of Bondi
both from the air and
underwater.

The Bondi gallery
owner’s first book, A
day at Bondi, brings
Tan’s best pictures of
the Sydney beach snap-
ped while on daily
swims. ‘‘Bondi is a
unique place . . . there’s
always something go-
ing on,’’ he said.

‘‘I’ve been documen-
ting the changes and
the moods of the beach.

‘‘The crowds are
pretty interesting also.
Bondi is a mismatch of
people . . . there are so
many different factions
on the beach.’’

Tan said he had been
blogging about the
daily happenings at
Bondi for years, telling
subscribers what was
happening at the na-
tion’s most photo-
graphed beach and re-
leasing pictures.

‘‘I get up and shoot
pictures of just about
every sunrise,’’ he said.
A Day at Bondi is $150
f r o m w w w . a q u a
bumps.com/book


